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Distressed NY dot-coms
revitalize parched market

Rush to sublet
unused offices;
unfinished spaces
may be slow to sell

BY LORE CROGHARN
MTIL RECEMTLY, ALEX
Chudnaff did a land-
office business find-
ing space for dot-
mix Ef'h-en suddenly,
his clients shifred gears.

In just rwo weeks, dot-coms
gave the Cushman & Wakefield
Ine. broker 100,000 square feet of
assignments to sublet locations
he'd only recently secured for them.

Evcryhu:u:lyq ]nnklng; at their
P&L right now,” says Mr. Chud-
noff, whose lineup of castoff space
includes an 18,000-square-foot
sublet at 300 Seventh Ave. for 1 Vil-
lage Inc. “The egos have disap-
peared.”

Dying and distressed dot-coms
have brought the marcker for Man-
hattan HFEEE sublets roaring back
to life, pouring millions of square
feet into the once-parched niche

At the same time, even some
11calth}' companies are adding to
the flood, scaling back their growth
plans and putting their excess space
an the market. 5o massive has the
tude of sublet offerings become that
brokerage f'l_rms are
serambling tor ways
e play the revived
mmarker.

Downward spiral
Just as they did

“The sublet market
was shut down,”
5aY5 Ruth ('nlp-

about 3 million square feet up for
sublet. And real estate executives
predict that they wall put sull more
space on the market this year,

“The subler marker was shut
down,” says Ruth Colp-Haber, a
partner at broker-
age firm Wharton
Property Advisors
Inc. “Mow, its
back.”

Three million
square feet 5 a

briefly on the up- Haber, a }'I'ﬁl"l'l"lf_"l' At amall number in
side, Internet firms brok %= fir the scheme of
are again leading the JTOKETARE I Manhartan's 4060
way, only this time  Wharton Property  million-square-foot
on the downside. In ; P office market, bt
1999, they rented Adwvisors Inc. it is more than

B.5 million square
feet of office space
and last year added
anather 5.5 million
square feet. In the first half of last
year, dot-coms even for a time took
the leasing lead from the longtime
linchpin, Wall Street.

In the fall, though, the ride
turned. New media firms virtually
stopped renting—and began dis-
%mging space instead. In the last

ive months of the year, they put

“Now, it's back.”

enough to resusci-
gate a niche thats
LMPArtant o com-
panies laoking to
secure offices without spendin
months of tme and millisng of dol-
lars on ntenor construction.

High rents intact
Brokers stress, however, that the
amount of office space coming

onto the market has not yer done
any damage to the premium rents

VACANCIES: Real estate executives, including Wharton Property’s Ruth Colp-Haber,
are predicting that dot-coms will pour still more space onto the market this year.

that these ready-built spaces tradi-
tonally cammand—in prime loca-
tions, anyway.

Despite pent-up demand for
office sublets, many dot-coms ex-
pecting qll_ucL deals will be disap-
pointed. That's because anly some
of their locations are acrually ready
to move into, which is what tenants
expect when they seek sublets. The

rest are raw spaces that Ineerner

firms didn’t have the money o
make habitable,

Though ready-built offices are
likely to get snapped up quickly,
unbuilt sites might linger on the
market for several months, brokers
warn. Dot-coms that wrapped up
their original rental deals in a
tew short weeks will discover it
takes much longer to dispose of

Lee WY DOT-COME 51 .th.r Is



